
October 23, 2025
Advertising Concession RFP 

Pre-Proposal Conference



Introductions
Omaha Airport Authority

Jason Snowden, Chief Financial Officer

Steve McCoy, Chief Strategy and Technology Officer

Steph Gaston, Procurement Contact

Kevin McIntyre, Project Manager
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Agenda
Eppley Airfield Overview

Terminal Modernization Program (TMP)

Å Future Concession Program

Omaha-Council Bluffs Metropolitan Area 

RFP Information

Å Communication Prohibition

Å Minimum Qualifications

Å Advertising Locations

Å Key Lease Terms

Å Proposal Submittal and Evaluation 

Timeline and Key Dates

Why Eppley Airfield?

Questions
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Mission

To provide premier customer service and airport facilities through 

operational excellence

Vision

To be the Best Airport in the Midwest

Values

Cleanliness

Convenience

Customer Service

Efficiency

Employee Development

Operational Excellence

Professionalism

Safety

Security

Supporting the OMA Mission, 
Vision, & Values
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Eppley Airfield Overview
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Medium -Hub Airport in Omaha, Nebraska

Eppley Airfield
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Eppley Airfield Total Passengers
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Airline Market Share

Southwest
1,959,168

American
1,086,959

Delta
924,212

United
865,687

Other 
435,959 Charters

5,341

Southwest
37%

American
21%

Delta
18%

United
16%

Other 
8% Charters

0%
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Airline Seats Per Hour
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Eppley Airfield
Existing Advertising Concession Program

1 Rounded to nearest $1,000
2 2024 sales reflect the loss of advertising due to TMP construction
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Program Statistics 2023 2024

Passengers 5.03 million 5.3 million

Total Sales 1 $1,244,000 $953,000 2

Digital Displays $618,000 $405,000 

Wall/Column Wrap $42,000 $26,000 

Tension Fabric Display $545,000 $510,000 

Other (Exhibit / Banner) $39,000 $11,000 

Sales per Passenger $0.25 $0.18



Eppley Airfield
Existing Advertising Concession Program
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Local and regional 
advertisers typically 
make up over 80% 

of the sales



Terminal Modernization Program (TMP)
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Å TMP Budget:  $950m

Å Planned to support over six 

million annual passengers

Å One centralized security 

checkpoint

Å One contiguous concourse

Å 22 gates

Å 32,000 square feet of concession 

space

Å International flight capability

Å Construction began in Q1 2024

Future Eppley Airfield Terminal

Pre-Security

Post -Security
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TMP Groundbreaking
February 20, 2024

The Omaha Airport Authority 

celebrated the groundbreaking of 

the Terminal Modernization Project 

with the Authority Board , 

the Omaha Mayor, the Nebraska 

Governor , U.S. Senators , U.S. 

Representatives , and members 

of the Design and Construction 

Team.
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End-to-End Terminal Modernization
Entryway Checkpoint Restrooms

Holdrooms International ArrivalsCentral Pavilion
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Future Concession Program
(awarded to date)



Food Service and Retail Concession Plan
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Passenger Services



Future Retail Program

18



Future Food Service Program
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Future Common -Use Lounge
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Omaha-Council Bluffs 
Metropolitan Area 



Key Characteristics

OMAHA

Å The largest city in Nebraska

Å Home to many attractions, including several universities, 
unique shopping opportunities, cultural and historical sites, 
sports venues, a renowned zoo, and a vibrant food scene

Å Promotes a business-friendly environment with a low 
unemployment rate and the headquarters of several 
Fortune 500 companies

COUNCIL-BLUFFS

Å The tenth largest city in Iowa and most populous city in 
southwest Iowa

Å Known for its vibrant community, low cost of living, and 
outdoor activities
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Local Economy

Å Omaha GDP growth has traditionally outperformed the U.S. growth rate. With 
the national GDP growth projected to remain around 2.5 percent, Omaha will 
likely continue to outperform the national average. 

Å Recent notable investments, such as the airport expansion and construction of 
the Mutual of Omaha Tower, demonstrate continued city growth.

U.S. Bureau of Economic Analysis (BEA), GDP by Metropolitan Area Reports
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Large Business Presence

Fortune 500 List 2024, Local Economic Development Corp (Greater Omaha Chamber)

Company Sector Highlights

Berkshire Hathaway
Finance & 
Insurance

Fortune 10 company headquartered in Omaha

Union Pacific Railroad Transportation Fortune 500 company headquartered in Omaha

Mutual of Omaha Insurance
Major expansion underway with construction of new $600M 
HQ

Kiewit Corporation
Construction & 

Engineering
One of the largest construction firms in North America; 
headquartered in Omaha

First National of 
Nebraska

Banking
One of the largest privately-held U.S. banks and the parent 
company of First National Bank of Omaha

PayPal FinTech Omaha is home to a major operational center for PayPal

Google Tech Invested $350M toward cloud computing in local area

Meta / Facebook Tech Maintain a local and growing billion-dollar data center

Amazon
E-Commerce & 

Logistics
Recently invested in significant local fulfillment and delivery 
hubs

Microsoft Tech Planned expansion in local area for AI cloud services
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RFP Information



The Communication Prohibition prevents any 

Proposer or partners, including vendors, service 

providers, bidders, lobbyists, and consultants and 

their representative(s), from contacting any of the 

following individuals and companies regarding this 

solicitation throughout the procurement process: 

1. Authority staff and legal counsel , except for 

communications with the Authority 

Procurement Contact, which must be provided 

in written form to 

ConcessionsRFP@FlyOMA.com 

2. Members of the Authority Board of 

Directors

3. Consultants retained by the Authority 

unless otherwise permitted in writing by the 

Authority

Communication Prohibition
Exceptions ï unless specifically provided 

otherwise, the Communications Prohibition 

does not apply to: 

1. Oral communications at the Pre-Proposal 

Conference

2. Oral communications during any interview

All written questions are due to the procurement 

contact by October 29 , 2025 to receive an answer 

from the Authority

27
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Minimum Qualifications
RFP INFORMATION



Minimum Qualifications

Å Minimum of five -years experience in the last six years (2019-2024) in the marketing, 
fabrication, installation, and maintenance of advertising displays, and in the selling of 
advertising and management of advertising concessions in airports or other high-traffic public 
facilities, such as shopping centers, casinos, and train stations, generating at least $1,000,000 
in average annual gross receipts per program.

Å Proposing business(es) must be in good standing with the Authority

Å Corporate Subsidiary : Parent company must meet minimum qualifications

Å Partnership/Joint Venture : Single partner owning 51 percent or more of the 

partnership/joint venture responsible for concession operations must meet minimum 

qualifications and experience requirements

Section 5.9 of the RFP29



Commercial Advertising
RFP INFORMATION



Advertising
Goals

Å Optimize revenue to Authority

Å Incorporate innovative, cutting-edge technology, tools and methods 

that reflect best practices in public-space advertising

Å Enhance the overall passenger experience at the Airport

Å Create an immersive passenger experience that is distinct to Omaha

Å Maintain a commitment to Authorityôs image through coherent and 

complementary advertising that suits the design and architecture of 

the Airport

Å Deliver excellent customer service to Airport advertisers

Å Provide opportunities to represent national, regional and local brands 

and businesses
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Advertising Plan
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Terminal Building - Second Floor



Advertising Plan
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Terminal Building - First Floor



Advertising Plan
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Customer Service Building - Second Floor



Advertising Plan
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Customer Service Building - Third Floor



Advertising Plan
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Customer Service Building - SKYWAY



Advertising - Storage 
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Å 126 square feet on Level 1

 

SC-1211 ï CONCESSION STORAGE ï LEVEL 1

SC-1211

126 SF



Advertising Locations
Pre-Security, Level 2

39

Display No. Location Display Type / Approximate Size

PS-1 Escalator bulkhead leading to baggage claim 5ƛƎƛǘŀƭ ŀŘǾŜǊǘƛǎŜƳŜƴǘ όaŀȄƛƳǳƳ ǎƛȊŜΥ нпΩ · оΩсέύ

PS-2 Escalator bulkhead leading to baggage claim 5ƛƎƛǘŀƭ ŀŘǾŜǊǘƛǎŜƳŜƴǘ όaŀȄƛƳǳƳ ǎƛȊŜΥ нпΩ · оΩсέύ

PS-3 Back of FIDS
Tension fabric display, non-illuminated 
όaŀȄƛƳǳƳ ǎƛȊŜΥ мрΩсέ · мнΩлέύ

PS-4 Back of FIDS
Tension fabric display, non-illuminated
όaŀȄƛƳǳƳ ǎƛȊŜΥ мрΩсέ · мнΩлέύ

PS-5 Checkpoint queuing area - South wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ κ ŀǇǇǊƻȄΦ мсΩ · сΩ 



Advertising Locations
Pre-Security, Level 2

Displays: PS-1, PS-2 
Å Escalator Bulkheads 

Leading to Bag Claim 
Å Digital Advertisement
Displays: PS-3, PS-4 
Å Back of FIDS
Å Non-illuminated TFD
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Advertising Locations
Pre-Security, Level 2

Displays: PS-1, PS-2
Å Escalator Bulkheads 

(leading to baggage 
claim)

Å Digital Advertisement
Å Maximum size: 
нпΩ · оΩсέ

41



Advertising Locations
Pre-Security, Level 2

Displays: PS-3, PS-4
Å Back of FIDS
Å Non-illuminated TFD
Å Maximum size: 
мрΩсέ · мнΩлέ

Å Height of glass railing: 
оΩсέ ŀōƻǾŜ ŦƛƴƛǎƘŜŘ 
floor

41
Glass railing



Advertising Locations
Pre-Security, Level 2

Display: PS-5
Å Checkpoint Queuing Area ς South Wall
Å Illuminated TFD 
Å!ǇǇǊƻȄƛƳŀǘŜ {ƛȊŜΥ мсΩ · сΩ
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Advertising Locations
Pre-Security ï Baggage Claim
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Display No. Location Display Type / Approximate Size

BC-1 Carousel Vertical digital display-freestanding 1  όŀǇǇǊƻȄΦ ǎƛȊŜΥ нΩмлέ · рΩмлέύ

BC-2 Carousel Vertical digital display-column όŀǇǇǊƻȄΦ ǎƛȊŜΥ нΩмлέ · рΩмлέύ

BC-3, BC-3A Carousel Vertical digital display-column όŀǇǇǊƻȄΦ ǎƛȊŜΥ нΩмлέ · рΩмлέύ

BC-4, BC-4A Carousel Vertical digital display-column όŀǇǇǊƻȄΦ ǎƛȊŜΥ нΩмлέ · рΩмлέύ

BC-5, BC-5A Carousel Vertical digital display-column όŀǇǇǊƻȄΦ ǎƛȊŜΥ нΩмлέ · рΩмлέύ

BC-6 Carousel Vertical digital display-column όŀǇǇǊƻȄΦ ǎƛȊŜΥ нΩмлέ · рΩмлέύ

BC-7 Back wall
Tension fabric displays (non-illuminated) with locally-themed back wall (by 

Advertising Concessionaire); no electrical connection in this location

BC-8 Back wall
Tension fabric displays (non-illuminated) with locally-themed back wall (by 

Advertising Concessionaire); no electrical connection in this location

1 This display will need to be freestanding on the baggage carousel as there is no column in this location.



Advertising Locations
Pre-Security ï Baggage Claim

44

Displays: BC-1 and BC-2
Å Baggage Carousels
Å BC-1 needs to be freestanding on carousel (no column)
Å5ƛƎƛǘŀƭ 5ƛǎǇƭŀȅǎΣ ƳŀȄƛƳǳƳ ǎƛȊŜΥ нΩмлέ · рΩмлέ



Advertising Locations
Pre-Security ï Baggage Claim

44

Displays: BC-3 and BC-4
Å Baggage Carousels
Å5ƛƎƛǘŀƭ 5ƛǎǇƭŀȅǎΣ ƳŀȄƛƳǳƳ ǎƛȊŜΥ нΩмлέ · рΩмлέ



Advertising Locations
Pre-Security ï Baggage Claim

Displays: BC-3 
through BC-5
Å Baggage 

Carousels
Å Digital Displays
Å Maximum 
ǎƛȊŜΥ нΩмлέ · 
рΩмлέ
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Advertising Locations
Pre-Security ï Baggage Claim

44

Displays: BC-5 and BC-6
Å Baggage Carousels
Å5ƛƎƛǘŀƭ 5ƛǎǇƭŀȅǎΣ ƳŀȄƛƳǳƳ ǎƛȊŜΥ нΩмлέ · рΩмлέ



Advertising Locations
Pre-Security ï Baggage Claim

Display: BC-7 
Å Baggage Claim Back Wall
Å Non-Illuminated TFDs with Locally-Themed Back Wall by Concessionaire
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Advertising Locations
Pre-Security ï Baggage Claim
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Display: BC-8 
Å Baggage Claim Back Wall
Å Non-Illuminated TFDs with Locally-Themed Back Wall by Advertising Concessionaire



Advertising Locations
Central Pavilion
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Display No. Location Display Type / Approximate Size

CP-1 Arrivals exit wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ муΩлέ · рΩлέύ

CP-2 Escalator bulkhead leading to baggage claim Multimedia display (digital+)όŀǇǇǊƻȄΦ мрΩсέ · оΩсέύ

CP-3 Arrivals exit portal Wall wrapόŀǇǇǊƻȄΦ мфΩтΦрέ · сΩлέύ



Advertising Locations
Central Pavilion

Display: CP-1
Å Arrivals Exit Wall
Å Illuminated 

Tension Fabric 
Display

Å Approximate size: 
муΩ · рΩ όŎŜƛƭƛƴƎ 
ƘŜƛƎƘǘ ƛǎ фΩсέύ
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Advertising Locations
Central Pavilion

Display: CP-2
Å Escalator Bulkhead 

Leading to Baggage 
Claim

Å Multimedia Display
Å Approximate size: 
мрΩсέ · оΩсέ
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Advertising Locations
Central Pavilion

Display: CP-3
Å Arrivals Exit Portal
ÅWall Wrap
Å Approximate size: 
мфΩтΦрέ · сΩл
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Advertising Locations
North Concourse
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Display No. Location Display Type / Approximate Size

NC-1 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

NC-2 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

NC-3 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

NC-4 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

NC-5 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · уΩύ

NC-6 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · уΩύ



Advertising Locations
North Concourse

Displays: NC-1, NC-2
Å Restroom Walls
ÅLƭƭǳƳƛƴŀǘŜŘ ¢C5 όŀǇǇǊƻȄƛƳŀǘŜ ǎƛȊŜΥ мсΩ · сΩύ
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Advertising Locations
North Concourse

Displays: NC-3, NC-4
Å Restroom Walls 
ÅLƭƭǳƳƛƴŀǘŜŘ ¢C5 όŀǇǇǊƻȄƛƳŀǘŜ ǎƛȊŜΥ мсΩ · сΩύ
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Advertising Locations
North Concourse

Displays: NC-5, NC-6
Å Restroom Walls
ÅLƭƭǳƳƛƴŀǘŜŘ ¢C5 όŀǇǇǊƻȄƛƳŀǘŜ ǎƛȊŜΥ мсΩ · уΩύ
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Advertising Locations
South Concourse

57

Display No. Location Display Type / Approximate Size

SC-1 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

SC-2 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

SC-3 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

SC-4 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · сΩύ

SC-5 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · уΩύ

SC-6 Restroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мсΩ · уΩύ

SC-7 Soffit over corridor ²ŀƭƭ ǿǊŀǇ όƳŀȄƛƳǳƳ ǎƛȊŜ мрΩ · уΩύ

SC-8 Soffit over corridor ²ŀƭƭ ǿǊŀǇ όŀǇǇǊƻȄΦ мрΩ · пΩύ

SC-9 Holdroom wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ нлΩ · уΩύ

SC-10 Column ς end of South Concourse Column wrap 2

SC-11 Column ς end of South Concourse Column wrap 2

SC-12 Column ς end of South Concourse Column wrap 2

SC-13 Column ς end of South Concourse Column wrap 2

SC-14 Wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мнΩ · пΩύ

SC-15 Wall Tension fabric display ς ƛƭƭǳƳƛƴŀǘŜŘ όŀǇǇǊƻȄΦ мнΩ · сΩύ

2 Locations are available on an ad hoc/special campaign/seasonal basis (e.g. 45-60 days) with prior OAA approval.



Advertising Locations
South Concourse

Displays: SC-1
Å  Restroom Walls
Å  Illuminated TFD 
Å!ǇǇǊƻȄƛƳŀǘŜ ǎƛȊŜΥ мсΩ · сΩ
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Advertising Locations
South Concourse

Displays: SC-2, SC-3, SC-4
Å  Restroom Walls
Å  Illuminated TFD 
Å!ǇǇǊƻȄƛƳŀǘŜ ǎƛȊŜΥ мсΩ · сΩ

59



Advertising Locations
South Concourse

Displays: SC-5, SC-6
Å Restroom Walls 
ÅLƭƭǳƳƛƴŀǘŜŘ ¢C5 όŀǇǇǊƻȄƛƳŀǘŜ ǎƛȊŜΥ мсΩ · уΩύ
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Advertising Locations
South Concourse

Displays: SC-7
Å Soffit
ÅWall wrap 
Å Maximum size: 
мрΩ · уΩ
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Advertising Locations
South Concourse

Displays: SC-8
Å Soffit
ÅWall wrap
Å Approximate 
ǎƛȊŜΥ мрΩ · пΩ
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Advertising Locations
South Concourse
Displays: SC-9 
Å Holdroom 
Å Illuminated TFD 
Å!ǇǇǊƻȄƛƳŀǘŜ ǎƛȊŜΥ нлΩ · уΩ
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